
Curriculum Council Agenda 
March 3, 2014 

(For Faculty Vote) 

The School of Art proposes a new course, ART 175: Videography (no Gen Ed). 

Art 175: Videography 
 
Course description:  
A studio course providing experience in videography, with a twin emphasis on analysis and production 
techniques. Students will write, direct, and create short narratives exploring types of humor in such film 
and television forms as sitcom, satire, and visual puns. Students will be expected to act in each other’s 
work, and to learn basics of video and sound recording. Students will also analyze and write weekly 
about film, from the perspectives of audience and creator. Offered spring semester. Prerequisite: None. 
  
Written Rationale:  
Video is a practical and popular tool for communicating ideas and for personal expression. Non-arts 
majors can employ videos in nearly any future career. For example, scientists can represent 
phenomenon too small, large, or otherwise inaccessible. Business majors can highlight products and 
facilities to attract investors and partners. Medical professionals can document processes. Historians 
and writers will use video in their research. Visual and performing artists will find ways to apply their 
skills, and to explore synergy among other arts, when making videos. 
 
Comedy can be specific to language, culture, nationality, race, and gender. And humor can ease 
discussion about difficult or taboo topics. Through critical writings, discussion, screenings and making 
their own work, students will explore what is funny, and how our tastes change as individuals and as a 
society. 
 
Lastly, moving images are cheaper to make and access than ever before. Students seek and are exposed 
to media, and should understand the significance and context of the media they consume. 
 
How does this course fit in with your overall program and faculty/student 
interest? 
 
Who will teach the course? How will this course affect departmental course 
offerings and staffing? 
 
This course will be taught by an adjunct who has experience writing and directing short films. She 
graduated with a Masters of Fine Arts degree in film directing and has experience working with actors, 
and makes documentary and narrative fiction films. 
 
Are you deleting a course to make space for this one?  
 
[No we are not deleting a course—this course fills a gap in the curriculum that has not been filled 
previously because of a lack of faculty resources.] 
 
Why are you offering this course at this level? 
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The proposed course will be 1-course unit. The course is offered as a special topics course to include 
students in any major who want to think critically about humor in film and television, and to learn to 
communicate through video.  
 
Explain how the library, computer, media or other resources are or are not 
adequate? 
The resources currently available may be adequate, if several departments can pool resources to 
provide microphones (School of Music), recording devices (Office of Communications), cameras (Ames 
and possibly Titan TV), and rehearsal space (Titan TV). 
 
For production, students will be encouraged to use whichever recording device suits the concept and 
therefore can incorporate all types of moving and images, from their own cell phone movies, archival 
footage, recorded Skype/video calls or video games.  
 
For editing, Buck 204 computers are loaded with the recommended Adobe Creative Suite, including 
Adobe Premier editing software, and iMovie is available in CNS labs. 
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Curriculum Council Agenda 
March 3, 2014 

(For Faculty Vote) 

The School of Art proposes course changes for ART 342, and changes in the Major requirements. 

I.  Proposed Course Changes 

1. Change CS 142: Web for Graphic Design I to Art 242: Graphic Design: Web Design 

2. Change CS 242: Web for Graphic Design II to Art 342: Graphic Design: Advanced Web Design 

RATIONALE: Historically the CS 142 class was listed in Computer Science to keep faculty resources 
neutral. Susan Anderson Freed taught this course for years because she was interested and qualified. 
When she became ill the course was taught by adjuncts. The course has been taught by adjunct, Brian 
Sullan. With excellent feedback from students, he has been teaching the course once a year. Last year 
we added the second level of web design. It has been well received by students, although it has not 
been listed in the catalog as a required course for either the BA or BFA Art major. 

The change is course numbers reflects the sequencing of course numbers in the other Art studio areas. 
Now that we’re moving the courses over to the School of Art the numbering of the graphic design 
courses should be aligned with the other studio areas—one100-level course, one or two 200-level 
course, and multiple 300-level courses. Currently Art 141 is a pre-requisite for CS 142.  With both 
courses moving to Art, the change of CS 142 to Art 242 and CS 242 to Art 342 would reflect our 
pedagogical model in the School of Art —a building of skills, theory, and conceptual content from 100-
level to 300-level courses. 

Currently, the Design Track BA students are taking more 100-level courses than the Fine Art Track BA 
students. This change in numbering will align the two BA degrees. 

PROPOSED CATALOG COURSE DESCRIPTIONS: 

Art 242: Graphic Design: Web Design: A studio course exploring visual layout principles of interactive 
website design. Survey of methodology, theory, and best practice of web design solutions. Projects 
will explore current technologies. Prerequisite: Art 141. Offered every Fall. 

Art 342: Graphic Design: Advanced Web Design: A studio course exploring advanced web design 
strategies with an emphasis on content visual design and effective human-computer interaction. 
Students will complete projects that incorporate best practices for web design and development. Course 
projects will build on skills and concepts learned in Art 242. Prerequisite: Art 141 and 242. Offered every 
Spring. 
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II. Proposed Changes in Major Requirements 

BA Design Track in the Art major 

Add Art 242: Graphic Design: Web Design and Art 342: Graphic Design: Advanced Web Design to 
the BA Design Track in the Art major. Delete CS 142: Web for Graphic Design I. 

NEW Catalog copy: p 126 Bachelor of Arts Degree: Design Track Required Courses 

Delete CS 142 and Add Art 242: Graphic Design: Web Design and Art 342: Graphic Design: 
Advanced Web Design  

BFA  Graphic Design studio sequence 

Add Art 242: Graphic Design: Web Design and Art 342: Graphic Design: Advanced Web Design  

NEW Catalog copy: p 281 Bachelor of Fine Arts Degree 

B. five sequential course units of studio art in one studio area such as painting, ceramics, 
photography, printmaking, or sculpture  or seven sequential course units of studio art in the 
graphic design area. Courses in the five or seven studio course sequence can be substituted with 
permission from the School director. 

RATIONALE: As problem solvers, designers are expected to choose the most appropriate media for 
education, informing or motivating an audience. Digital media is often the best solution and designers 
are expected to achieve a level of competency in the technology, usability and community building on 
the web. These courses will provide students a learning opportunity that is commonly available in 
undergraduate design education and has been a major void in our curriculum. It has the potential of 
benefiting all students interested in web design regardless of major. These courses reflect the 
recommendations of the professional design organization, American Institute for Graphic Arts. See 
attached AIGA: Designer of 2015 Competencies. The College Art Association’s Standards and Guidelines 
may be found on http://www.collegeart.org/guidelines/bfasmc 

AIGA: DESIGNER OF 2015 COMPETENCIES 

In order to fulfill the expectations placed upon designers in the future, they will need to employ a set 
of skills that include some beyond today’s typical scope. No single designer is likely to have all the 
skills required, yet this research revealed the range of competencies that a studio or design 
department, among its full complement of staff, will need in order to meet the demands of the future. 
These competencies uncover the challenges for educational institutions, in developing curricula, and 
for studios, in recruiting their teams. The competencies are listed below in order of their ranked 
importance in the online survey: 
 

Ability to create and develop visual response to communication problems, including understanding of 
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hierarchy, typography, aesthetics, composition and construction of meaningful images 

Ability to solve communication problems including identifying the problem, researching, analysis, 
solution generating, prototyping, user testing and outcome evaluation 

Broad understanding of issues related to the cognitive, social, cultural, technological and economic 
contexts for design 

Ability to respond to audience contexts recognizing physical, cognitive, cultural and social human 
factors that shape design decisions 

Understanding of and ability to utilize tools and technology 

Ability to be flexible, nimble and dynamic in practice 

Management and communication skills necessary to function productively in large interdisciplinary 
teams and “flat” organizational structures 

Understanding of how systems behave and aspects that contribute to sustainable products, 
strategies and practices 

Ability to construct verbal arguments for solutions that address diverse users/audiences; lifespan 
issues; and business/organizational operations 

Ability to work in a global environment with understanding of cultural preservation 

Ability to collaborate productively in large interdisciplinary teams 

Understanding of ethics in practice 

Understanding of nested items including cause and effect; ability to develop project evaluation 
criteria that account for audience and context 
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